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PRUDENTIAL NETWORK REALTY RAISES FUNDS FOR
CHILDREN’S HOME SOCIETY WITH SHOPPING EVENT

JACKSONVILLE, Florida — Prudential Network Realty raised the bar for shopping
excellence — and more than $2,200 for the Children’s Home Society — during a recent
shopping fundraiser in San Marco Square.

“We were pleased with the number of people who attended this event, and we’re
exceedingly grateful to the San Marco Square merchants who helped us raise this
incredible amount for underprivileged children in Jacksonville,” said Debbie da Silva,
broker/manager of Prudential Network Realty’s newly opened San Marco Square office.
“What a rewarding way to start off the holiday season.”

The holiday extravaganza began and ended at Prudential Network Realty’s San
Marco office and provided guests with an upscale shopping experience through chic San
Marco stores — complete with refreshments, gift-wrapping, delivery service and lunch at

Matthew’s restaurant.

Guests enjoyed lunch at Matthew’s in San Marco Square. Pictured left to right clockwise: Neill Vining, Judy Bryan, Ansley Blakely, Diane Smith, Anita Vining, Adrian Smith, Maxine Blakely and Toni Hunt.



Each store provided food and drinks for guests and special goodie bag items. Each
venue also donated 20 percent of the proceeds of the guests’ purchases to the Children’s
Home Society.

Prudential Network Realty is an independently owned and operated franchise of
the Prudential Real Estate Affiliates, Inc., one of the largest real estate brokerage
franchise networks in North America. There are approximately 2,100 franchise offices
and over 68,000 sales professionals in the franchise network in the United States and
Canada. Prudential Network Realty currently ranks in the top 1 percent of all Prudential
Real Estate Affiliate offices nationwide.

Since 1988, Founder, President and CEO Linda H. Sherrer has led a team of over
325 real estate professionals in eight branch offices and in the buying and selling of
residential property throughout Northeast Florida. The company had sales of nearly $1
billion in 2006.



